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Robert Bly : The Marketing Dictionary for the 21st Century  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised The Marketing Dictionary for the 21st Century: 

1 of 1 people found the following review helpful. Great Marketing Reference.By CustomerThis is just the reference 
I've been looking for to handle the numerous marketing terms thrown at me on a daily basis. Bob Bly is a master 
marketer, and his skill in explaining these concepts--listed alphabetically--in a clear concise manner is unparalleled. 
This book has my unreserved recommendation. It will benefit anyone who wishes to become more knowledgeable 
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about the marketing field.1 of 2 people found the following review helpful. From A-Z Bob Bly has you covered with 
his new marketing dictionary!By LARRY ELKANIn "The Marketing Dictionary for the 21st Century" Bob literally 
defines the meaning of all relevant words and terms that a current marketer could need ...literally from A:A4 paper 
size and A/B split test to Z: Zapping and Zip Code Analysis,and pretty much every definition in the ever changing 
world of marketing that you may need in between...and then some!Whether you're a Copywriter, Content provider, 
proofreader,editor, small business person that handles their own advertising ...or anyone involved in marketing... this 
book belongs in your Kindle library along with your other valuable reference tools.In the constantly changing world of 
marketing new words,terms and phrases are joining the old ones every single day.Don't let yourself be stumped or 
guessing when your client, or boss, uses one of the new words, or one seemingly foreign to you, and you GOOGLE it 
only to find it either doesn't appear or you get multiple or different meanings.The best way is to have the exact 
meaning at your ready ...defined for you by a man that uses them on a daily basis.That man is Bob Bly, and this new 
book is the one you need to grab right now!0 of 0 people found the following review helpful. Indispensable - a "Must 
Have"!By Kim StaceyI've got just one word for The Marketing Dictionary for the 21st Century: "invaluable". Because 
it's far more than a dictionary: it's an education. After 15 years as a freelance copywriter, I thought I knew a lot, but 
leave it to Bob to introduce me to new terms (like "Google goulash" and "pattern interrupt").But the book is more than 
just a clearly written dictionary of contemporary marketing terms. Because Bob puts his unique 'spin' into it's a 
glimpseBecause Bob puts his unique 'spin' into it's a glimpse into the mind of a master marketer. As always, he's 
thorough, yet concise. I've never known Bob to waste words--and The Marketing Dictionary for the 21st Century 
reflects his spare approach to writing. With Bob, less really is more!If I'm honest, Bob's been my "go-to guy" ever 
since I decided to become a freelance copywriter. In fact, the very first book I bought on the subject was The 
Copywriter's Handbook: A Step-By-Step Guide To Writing Copy That Sells. What a treasure! Since then, I've added 
lots of other Bly resources--The Marketing Dictionary for the 21st Century is just the most recent addition to my 
resource library.I'm betting The Marketing Dictionary for the 21st Century will become a well-thumbed reference, 
kept close at hand by copy and content writers everywhere.

Now Make Sure You're Fluent in the Language of Marketing in the 21st Century! Do you know the difference 
between cold traffic vs. hot traffic - and the best way to convert each? Are your content writers serving you warmed 
over "Google goulash?" Are you taking your response rates to the next level by using dominant resident emotion and 
the core buying complex? In the digital era, marketing is evolving with lightning speed, and the language of marketing 
is changing right along with it. Now, with the Marketing Dictionary for the 21st Century, you'll quickly bring your 
marketing vocabulary up to date, understand what colleagues and vendors are talking about, and show others that your 
marketing knowledge is on the cutting edge. You'll also learn important marketing concepts that can multiply your 
sales and profits as never before!
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